
 
 

Story Planner 
 
 
There are no hard and fast rules for approaching the media and getting your 
story covered. Every story will be different and every story will need a different 
approach. Work through this list of ten questions.  
 
 
 
1) What’s the story? Briefly describe it. 

 
 
 
 
 
2) What’s the main message? Can you explain it in one sentence?  

 
 
 
 
 
3) Why do you want the media to cover this story?  
 
 

 
 

 
4) Who’s your target audience for this story? Who do you want to hear, see 

or read this particular story? Why? 
 
 
 
 
 
5) Which media outlet(s) do you want to cover this story? Is there a 

particular journalist or reporter you want to target? Which department, 
desk or programme? What do you know about that media outlet / 
journalist? Who are their readers/ listeners/ viewers?  

 
 
 
 



6) What would make your story appeal to that media outlet? What would 
help make your story attractive to them and their readers/ audience? Do 
you need to offer photos or case studies? A light hearted tone and an 
upbeat story? Or hard news and new research statistics? 
 

 
 
 
 
 

7) Who might you want the journalist/ photographer to meet or interview for 
your story?  
 
 
 
 
 

8) What’s the “call to action” you want printed or broadcast with your story? 
Be consistent and plan to give the media outlet one phone number, one 
website, one strapline. 

 
 
 
 
 
9) Make a timeline. When are you going to pitch the story by phone? When 

are you sending your press release/ email? What date are you aiming to 
have your story printed or broadcast? When’s the journalist’s deadline? 

 
 
 
 
 
10) Who in your organisation is going to run this story/ media approach?  

Be clear about who the media’s point of contact is for the story or you’ll 
end up with different people from your organisation calling the same 
journo. 

 
 

 
 

 
 

 
 

 


